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WHO WE ARE

A unique team of creative
problem-solvers, able to handle
immersive brand challenges.

Our agency’s passion has always been to create effective
results for our clients. Since 1997 we have seen trends come
and go, futuristic technologies become standard and the
climate of the economy go through great times and hard
times. Through it all, we have evolved while maintaining an
extremely high level of service and creativity.
Establishing productive, long-term relationships with clients
is paramount to us.
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WHAT WE DO

Approach each project with the
same focus, to provide the best
solution to your marketing and
design challenges.

We strongly believe that a solid plan and process create the
most effective end results. Whether it’s a delicate rebranding
or an aggressive marketing campaign, we have the
experience and tenacity to create powerful results.

OUR PROCESS
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our process

We utilize tried and true steps that are
focused on creating the most effective
solutions in the most efficient manner.

1
2
3

MEETING/DISCOVERY

The process starts with a solid understanding of your current
needs and challenges. It’s imperative to identify underlying
goals and concerns to ensure the best plan of action is created.
It’s also the ideal time to learn about each other to determine if
we are the right fit for your company.

PROPOSAL

Armed with a thorough understanding of your vision for your
company, we put our heads together and consider the best route
to success. Every project is unique, so we provide you with the
information you need to make an educated decision on whether
we are the right fit for you.

P R E PA R AT I O N

Upon approval of your proposal, we get to work gathering the
specifics your project requires. This can include but is not
limited to: writing/organizing content, quoting associated costs
and determining the overall “blueprint” for the project(s).
MORE ABOUT OUR PROCESS
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our process
continued

4
5
6

DESIGN

Once your specific details are finalized, we present you with
beautiful and unique design solutions. Based on the blueprint,
we tackle each challenge and provide options and proofs as
needed until refined to a final approval.

IMPLEMENTATION

Once the basis of your project is completed, we implement the
effort as described in the project blueprint. This often includes
social media posts, printed mailer pieces, eblasts or anything
that delivers your message with care to the intended audience.

ASSESSMENT

It is important for us to measure the results of your marketing
efforts to truly understand the level of success it reaches. The
information will help make better decisions in the future as
your company evolves over time. The longer our partnership,
the better it gets.
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SERVICES

Our number one goal is finding
solutions to your company’s
marketing challenges.

Staying ahead of the curve is at the forefront of our operation.
As the times, technologies and trends change, we know that
to offer our clients the best solutions, we have to be thinking
about tomorrow’s challenges as well as today’s.

OUR SERVICE LIST
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Just because it isn’t on the list - doesn’t mean

service list

we can’t deliver. We have a deep network of
professionals that when needed can fill in any special
skills required to accomplish your goals.

MARKETING

SOCIAL MEDIA

ADDITIONAL SERVICES

advertisement design
commercials
marketing plans
media planning and buying
consulting

campaigns
content creation
management
setup
strategy

copywriting
event planning
photography/videography
public relations
radio/tv script writing & production

BRANDING

WEB

business collateral
development
environment design
logo design
naming
packaging
print design
promo items
signage
strategy

content management systems
design
eblasts
e-commerce
front-end development
hosting assistance
licensing
SEO

FA Q s A B O U T B R A N D I N G

FA Q s A B O U T W E B

FA Q s A B O U T M A R K E T I N G
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FAQs about

branding
Your brand encompasses
everything from personality,
tone and language to colors,
style and aesthetics that
aim to affect an individual’s

Can you just design a logo for me?
We are certainly capable of “just” logo design, but our clients will attest
that our true value comes into play when we can help their businesses
with marketing and design solutions across multiple mediums. A logo
design may generate some attention, but rarely changes businesses
without being part of a carefully planned branding effort.

perception of a product,

How long does it take to build a brand?

service, experience or

Initial brand development process can take a few months, but, because a

organization.

brand is a living, breathing entity, it’s never “finished”. Listening to your
audience, keeping up with trends and everything else that tomorrow

Logos, often

brings require regular maintenance to keep things running smoothly. The

misunderstood as

best brands in the world are constantly evolving to stay ahead of the curve.

“brands”, are only a tip
of the iceberg.

How much does branding cost?
A brand is comprised of far more than a logo, but typically that’s where

FA Q s A B O U T W E B

FA Q s A B O U T M A R K E T I N G

we begin for clients. The exact cost of a custom logo is determined by the
parameters of the project, which are discussed in detail at the beginning of
the relationship.
On average, however, the typical logo costs around $3,000 to create. Some may require a budget
of $1,500 while more intricate projects could cost upward of $6,000. After your logo is finalized,
other common brand development items could encompass anything from business stationery,
sales collateral and signage to a website, social media and advertisements. Again, each client
and their subsequent needs are unique. Please reach out to one of our account executives for
more details and pricing.
M O R E FA Q s A B O U T B R A N D I N G
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FAQs about

branding
continued

Have you ever done work for anyone in my field?
We are asked this frequently and our answer is simple: every project and

FA Q s A B O U T W E B

FA Q s A B O U T M A R K E T I N G

client is unique and our process produces results regardless of the industry.
We have served clients in the automotive, financial, country club, restaurant, retail, medical,
manufacturing, banking, furniture, non-profit, dental and emotional healing industries, to name a few.
We pride ourselves on serving a wide range of clients which keeps our work fresh and exciting - this
ultimately benefits clients who wish to stand out and not fall victim to being white noise.
Solid, practical design transcends industry boundaries.

Can’t you just skip to the fun part?
If it would be as effective, we would! The beginning is always the slowest
part, but we prefer to “measure twice and cut once”, which will save you
valuable time and money.

How do we begin?
The most successful branding efforts come from deep understanding.
We like to start new client relationships with an immersive but carefully
curated “discovery” process that gets to the bottom of things quickly.
Before we begin our process we will work with you to understand the basics. This includes your
perspective on current business climate, competition, strengths, weaknesses, audience and any
other surface items. With those in our toolbelt, we then craft an aggressive and customized plan
for digging much deeper. Our outside perspective can identify signifcant opportunities to take
you to the next level, as well as unseen challenges holding you back.
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FAQs about

web

Your website can be the most
visible part of your brand,
whether it explains what
you do, acts as a digital
storefront or helps spread
your message.
Websites we build are
designed to work on
every device and screen
size, adjusting to deliver

Will my website work on a smart phone? Tablet?
Every site we create is built in a responsive workflow. In simplest terms,
we build websites that recognize what device is being used to access it
and then adjusts the layout of the content to ensure legibility, functionality
and overall ease-of-use.

your content the most
effective way possible.
FA Q s A B O U T B R A N D I N G

FA Q s A B O U T M A R K E T I N G

How long would it take to develop my website?
We build custom web solutions to satisfy the unique needs of our clients,
therefore each timeline will depend on the specific details of the project,
our current workload and numerous factors that each client might bring to
the table.
On average, the most simple of websites can be planned, designed and coded in less than two
months, and as the complexity of the site increases, the timeframe does as well. We keep our
clients up-to-date on our progress and provide important milestones to pinpoint as clear of a
launch date as possible.
M O R E FA Q s A B O U T W E B
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FAQs about

web

continued

What affects the cost of a website?
More so than most creative projects, websites have many elements that

FA Q s A B O U T B R A N D I N G

FA Q s A B O U T M A R K E T I N G

can affect cost. We respect our clients’ budgets and do our best to provide
solutions that reside within those limitations and expectations. This is
discussed in meetings and identified in a structural site organization chart
(called a sitemap) before design begins.
Based on what we learn in the early steps, we will determine its cost based on complexity, which
can be anything from overall size to the many unique features your project could possess.

What additional costs could I incur?
Additional costs could relate to custom photography, specialized
programming, site maintenance, SEO services, web hosting, payment
processors, SSL certifications, domain registration, hosting, third-party
software or anything special that might need to be purchased to make
your website a reality. These costs will be presented as early as possible so
there are no hidden fees at the end of the project.
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FAQs about

marketing
There are countless marketing
opportunities available particularly with the everchanging digital world.
With decades of proven
experience, we are able
to navigate options and
help determine the most
effective solutions to your
marketing and advertising
goals. We routinely see the
best results with clients
who are completely
transparent with their
business needs and
utilize us as their
marketing partner, not
just as a marketing
vendor.
FA Q s A B O U T B R A N D I N G

FA Q s A B O U T W E B

What type of marketing services do you offer?
Each client has unique needs and we provide marketing and advertising
solutions to help you achieve specific goals. For some clients, this could
entail the development of a detailed marketing plan, media planning and
buying, and executing a full advertising campaign. For other clients, all
they may truly need is social media management and sales collateral to
support a new program or product.

How much will it cost to properly market my company and see results?
Our goal is to ensure your marketing investment is utilized to its fullest
without spending more than needed. We thoroughly outline suggested
marketing strategies along with all associated costs at the onset of each
project. We work with clients who have a wide variety of marketing needs,
with annual budgets ranging from $10,000 to well over $500,000. Your
budget will be determined by how aggressively you’ve set your sales/
growth goals and what is a feasible investment for your company.

How aggressive do I need to be when promoting my business?
This all depends on your goals. If your primary goal is to create awareness,
our approach is very different than if you are seeking a 20 percent increase
in business. Without a constant stream of persuasive communications
reaching your goals can be extremely difficult. Our job is to recommend
the most effective solutions to help you reach your desired outcome.
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Powerful yet simple
creative solutions.
19109 W Catawba Ave, Suite 114
Cornelius, NC 28031
704 896 2479
wehaveideas.com

